1980 
Cumulative 


To help locate pertinent subje<ts, 
authors, articles, and book re- 
views, we have published three 
separate indexes for 1980. 

Cumulative Keyword Index 
lists all terms indexed during the 
year. 

Author/Title Index lists all au- 
thors of articles and all articles 
by the first word in the title. 

Index of Books Reviewed lists 
all books reviewed during the 
year. 

All references are by month 
and page number; thus, “Ja/33" 
refers to the January issue, p. 33. 


Keyword 
Index 


A 

AT&T, Mr/22-23; advertising, 
Mr/23; demographic data for 
wire centers, Mr/22; market- 
ing. Mr/22-23; Yellow Pages, 
Mr/23 





Age. Ja/14—15 

Age distribution, F/27 

Alcoholic beverages, F/42—44 

Aliens, Mr/14, 16-21; illegal, 
Ja/28; Mr/24, 26-29; My/44; 
non-immigrant, Mr/14, 16-17; 
population estimates, Mr/ 
2-29 

American Indians, Ap/19—23; 
census supplementary ques- 
tionnaire, Ap/22—23, 24-25; 
economic status, Ap/19—20; 
education, Ap/19; ethnicity, 
Ap/21-22; income, Ap/19, 20; 
population estimates, Ap/20- 
21, 22 

American Statistical Association, 
Mr/42—43 

American Statistical Index, My/ 
%-37 

Arres. rate, O/34, 36 

Association of Public Data Users, 

45 

Audits and Surveys, Ja/34, 36 

B — 

Baby boom, Ja/25—26; blacks. 
N-D/44—45; college enroll- 
ments, N-D/22—24; college 
graduates, N-D/22-24; genera- 
tion, Je/22, 23, 41; N-D/20-25; 
economic effects, N-D/24—25, 
44; housing demand, N-D/ 
17-19; labor force, N-D/22 

Behavioral demographics, Ap/29 

Blacks, Je/34—35; baby-boom 
generation, N-D/44—45; central 
cities, Je/34, 35; college en- 
rollment, F/13; i 
status, F/11—12; educational 
attainment, F/12—13; emplgy- 
ment F/14—16; families, F. 
11-12; income, F/11—12; me- 
dian income, Je/35; migration, 
Je/34, 35; occupational status, 
F/13-15; regional differences, 
Je/34; suburbs, Je/34, 35; teen- 
age unemployment, N-D/44—45 

Bureau of Economic Analysis, 
Ja/32; F/34, 36 

Bureau of Labor Statistics, Ja/40, 
41; F/34, %, 38, 39, 40; Ap/30, 
32; S/33-37; publications, $/37 











c 


CANSIM, Ja/39 
CIS/Index, My/36, 37 
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Canada, JI-Ag/ 18-23; census, 
Jl—Ag/ 18, 23, 36-39; French 
Canadians, JI—Ag/20—22; 
households, Jl—Ag/18—20; im- 
migration, JlI—Ag/21—23; in- 
come, JlI-Ag/20; labor force, 
Jl-Ag/20; populction concen- 
tration, JI-Ag/20; provinces, 
oag/an 2 Ps 


Census: immigration statistics, 
Mr/19~—2i, 27; projections, Ja/ 


Census Bureau: Data User Ser- 
vices Division, JI—Ag/39, 
Data User Services Officer, 
S$/28-31, 48 

Census, 1980: accuracy, N—-D/ 
28-33; age, Ap/12; “alloca- 
tion” procedure, N-D/30-31; 
analyzers, N—D/33; ancestry 
Mr/47; baby boom, Ap/ 16; 
CENSPAC, Jl—Ag/42—43; cen- 
sus software, J]—Ag/42—43; 


Current Housing Survey, 
Ap/%6-37 

Current Population Survey, F/34; 
Ap/30—35; S/34, 35; subject in- 
dex, My/37-38 


D 








Data Resources, Inc., F/39—40 
Delphi panel, Mr/27-—28 
Demographers, Ja/25-—29 
Demographic profile, O/39—40 
D “es pase 





Ja/11-19 

Demographic trends: effect of 
energy availability on, Je/25— 
31; and federal policy, JI-Ag/ 
28-31; 


Developing nations, Ja/28—29 
E 








Economy: effects of baby-boom 
generation, N—-D/20-22, 25, 44; 
effects of demographic trends, 
F/24, 26-27; effects on house- 
hold formation, O/24—25 

Elderly, Ja/29; Mr/30-31 

Election Data Services, JI—-Ag/27 

Employment statistics, Ap/30, 32, 
33-34 

Energy: conservation, Je/31; 
consumption, Je/40—41; 
demand, effects of 
demographic trends on, 

=. _i___. 


F 





ing, Je/44; p 
editing, N—-D/31-32; data 
products, Ja/42, 44, 46—47; 





N-D/30; enumerators, 


N-D/4-6; families, Ap/15; fam- 


ily statistics, My/20—23; fore- 


casting, Ap/11—17; households, 


Ap/14; householder, My/20-21; 


household income, Ja/42; hous- 


ing Ap/17; income, Ap/16; in- 
come statistics, My/22; local 
review, Ap/44; 0/46; minorities, 
Mr/46—47; migration, Ap/ 12; 
non-response, N—D/32; popula- 
tion growth, Ap/12, 13; tabula- 
tion Ja/42—46, 47; special 
transportation tabulation/Je/ 
47; “substitution” procedure, 
N-D/28, 31-32; transportation 
data, Je/44, 46—47; transporta- 
tion related questions, Je/44— 
46; undercount, 0/46—48; un- 
dercount adjustment, F/18—23, 
46; unmarried couples, My/21, 
22; questionnaire, My/20—24; 
Mr/46—47 

Census, 1985: plans, Ap/2, 5 


Census of Governments, 
JlI-Ag/40 

Central Cities, S/14—21; baby- 
boom generation, S/20-21; 
Census. 1980, S/18, 19, 21; eco- 
nomic development, S/15, 17; 
household size, S/15—16; hous- 
ing, S/14, 16-17; population 
change, S/14-17, 20 

Chilton Research Services, Ja/39 

City-Suburb income gap, S/21 

Cleveland, N—D/37-39; census 
data use, N—D/38; migration, 
N-—D/37, 39; population de- 
cline, N-D/37-38 

Cohabitation, O/42—43 

College graduates: career expec- 
tations, N—D/28—24; earnings, 
N-D/22, 24; supply & demand, 
N-D/23-24 

Commerce Department, Ja/32-33 

Congressional districts, My/25- 
29, 30-32 


Congressional Information Ser- 
vice, My/36—37 

Consumer behavior, Ap/26, 
27-29 

C FE. P Ais 
F/38—41, 42 

Consumer Price Index, F/36, 38; 
$/33, 34, 37 

Consumers, Ja/20, 22-23 

Country of origin, Mr/17—19 

Crime rate, O/32-33 

Crossley Surveys, Inc., Ja/36 





Survey, 





F & S Index of Corporate 
Change, My/38 

Families, My/11—13, 48; divorce 
and separation, My/11-—12, 13, 
48; income sources, My/ 12-13; 
single-parent, My/11—13; size, 
N-D/19; widows and widow- 
ers, My/11, 12, 13 

Federal: budget, J1—Ag/32—35; 
funding, Ja/32—33; revenue 
sharing, JlI-Ag/29—30; statis- 
tics, JI-Ag/2, 46, 47 

Federal Index, My/38 

Federal Statistics Users’ Confer- 
ence, Mr/45 

Federation for American Immi- 
gration Reform, My/44 

Fertility, Ja/11, 12-13; F/2, 4-5 

Find/SVP, My/37-38 

G 


Gallup Organization, Ja/36—37 
Gasoline: central cities, Je/33; 
consumption, Je/30, 32—33; 
household size, Je/32; income, 
Je/32—33; suburbs, Je/33 
Geographic coding: systems, 
Jl-Ag/38; targeting, O/39—41 
Gentrification, S/15—16, 18, 20-21 
Gerrymander, My/27-—28, 30-34 
Government Reports, Abstracts. 
_and Index, My/37_ 


Health care, Ja/29 

Health Statistics, N-D/40-41 

Heating and cooling costs, Je/30 

Households, Ja/15; F/42—44; in- 
come, F/24, 26, 27; projections, 
O/22, 24-25; surveys, Mr/34—35 

Housing, Je/21-—22; characteris- 
tics, Ap/36; demand, N—D/ 
17-19; single-family, N—-D/ 
17-19 


I 





Illegal aliens, Ja/28; Mr/24, 
26-29; My/44; census enumera- 
tion, My/44 

Immigration, Ja/14, 28; Mr/14, 
16-21, 24-26 

T 


a: ‘ 
ion 


Service, Mr/26; statistics, Mr/ 

19-21, 27, 28 

Income: Ja/23, 41; F/42—44; dif- 
ferences, My/40—41; measures, 
F/34, 36; median family, My/ 
40-41; per capita, F/27, 36; 
surveys, Mr/33—34 

Index to Current Urban Docu- 

ments, My/36 





Inflation, Je/21-—22, 23 


Internal Revenue Service, 
F/34, % 


Population A ion of 
America, Mr/42; My/38 
Population Index, My/38 








L 





Labor force. Ja/15—16, 27-28, 
40-41; F/26-27 


Life insurance industry, Mr/11- 
~ A hi Jy, 





Mr/11-13; marketing, Mr/ 
11-13 
Louis Harris and A ts 


Predi Inc., My/38 
Prison: population projections, 
O/33-—H4, 36-37; sentences, 

O/36-37 
Psychographics, Ap/26-29; 
packaged goods, JI-Ag/17 











Ja/ 








Magazine advertising, N—D/46; 
geographic editions, N—D/46; 
zip code demography, N—D/46 

Marketing, Ja/20, 22-23; O/39—41; 
techniques in political elec- 
tions, O/20-21 


Market Opinion Research, Ja/38 
Marital status, O/22 

Media Networks, Inc. N-D/46—47 
Metropolitan areas, Ja/18-19 
Mexico, Mr/24, 26 

Migration, Ja/17—18, 28 
Minorities, Ja/ 16-17 

Mortality, Ja/13—14 





NPD Research, F/40—41 

NTIS, My/37 

National Center for Health Statis 
tics, N-D/42-—43; data collec- 
tion, N—D/42-43; publications, 
N-D/43 

National Commission on Em- 
ployment and Unemployment 
Statistics, $/35, 36 

National Computer Graphics As- 
sociation, Mr/45 

National Crime Survey, O/28-31; 
crime rate, O/28-29; guns, 
O/31; robbery, O/30-31; victims 
of crime, O/28-30 

National Family Opinion, F/40 

National Income and Product Ac- 
counts, F/34, 36 

Neighborhoods, Ap/36—37 

Newspapers: advertisers, F/29, 
30, 31; advertising, N—D/47; 
census, 1980, F/30—31; conflicts 
of interest, F/31; gathering de- 
mographic information, F/ 
29-30; geographic editions, 
N-D/47; market research, 
N-D/47; promotion and circula- 
tion, F/29; research depart- 
ments, F/28-31; survey re- 
search data, F/28—29 

Non-metropolitan area, Ja/18—19 


° 


Office of Federal Information Pol- 
icy, JI—-Ag/2, 46, 47 

Office of Federal Statistical Policy 
and Sta.dards, Ja/33; JI-Ag/2, 
46, 47 

Office of Management and Bud- 
get, Ja/32-33 

Office of Statistical Policy, Jl- 
Ag/2, 46 


Reapporti My/25-29, 
30-34 
Redistricting, My/26—29, 30-34; 
computer systems, Jl—Ag/ 
6 


Refugees, Mr/16 

Response Analysis Corporation, 
Ja/36 

Retirement, Je/ 18-19; elderly, 
Je/18—19; labor force participa. 
tion, Je/18, 19; life expectancy, 
Je/ 18-19; mandatory, Je/19; so- 
cial security benefits, Je/18, 19; 
women, Je/18—19 

Reuben H. Donnelley Corpora- 
tion, S/42 

Roper Organization, Inc., Ja/36 

Rose Institute of State and Local 
Government, Jl—Ag/26 

Rural-to-Urban migration, 
$/14-21 


s 








Scarborough Research Corpora- 
tion, F/29 

Simmons Market Research Bu- 
reau, Ja/36 

Small businesses, My/ 16-19; 
banks, My/17, 18; demographic 
data sources, My/18—19; use of 
demographic data, My/16-18 

Social Security, Je/14—17; Advis- 
ory Council on Social Security 
Je/14, 15, 17; disability bene- 
fits, Je/14, 15; retirement, Je/ 
14-17; working women, Je/ 
16-17 

Southern Regional Demographic 
Group, Mr/43 

Spending patterns, Ja/41 

State and local elected officials, 
Jl—Ag/40 

Statistical Reference Index, 
My/36 


Statistics Canada, JI—-Ag/19, 
Summary Tape File, Ja/3, 42 
Surveys: design, Mr/32—35; ques- 
tionnaire, Mr/32-35; sample 
= rveys, Ap/38, 40—41 
Sw vey research companies, 
Ja/34, 36-39 





T 


Targeting, N—-D/46—47 

Three Sigma Research Center, 
Inc., F/29 

Transportation, regional differ- 
ences in, Je/28-30 

Travel research, Je/36-—39 

Trendix, Inc., Ja/36 





U 





Ohio: census data di ination, 
N-D/39; census data use, 
N-D/39 


Opinion Research Corporation, 
Ja/38 





P 





Packaged goods manufacturers, 
Jl—-Ag/ 13-17; advertising, Jl- 
Ag/ 16-17; target groups, Jl— 
Ag/ 14-15 

Paperwork Reduction Act of 1980, 
Jl-Ag/2, 46, 47 

Pensions, F/2, 4—5 

President's Reorg tion Proj- 
ect for the Federal Statistical 
System, Jl—Ag/2, 6, 47 (Bonnen 
committee) 

Political elections, O/ 18-20 

Population: growth, Ja/12, 27; 
projections, Ja/32—33 





Unempioyment, Ja/41 
Unemployment rate: baby-boom 
generation, N—D/22, 25; social 
consequences, N—D/44; teen- 
agers, N—D/22, 25, 44-45 
University of Michigan's Center 
for Political Studies, O/19-20 
Unmarried couples, O/42—43 
Urban planning, N—D/38-39 





Vv 


Vital Statistics, N-D/43 
Voter: behavior, O/15—21; sur- 
veys, O/19-20 








w 





Weekly Government Abstract, 
My/37 
Weld, Edric, N-D/37-39 
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45 

Audits and Surveys, Ja/34, 36 

B — 

Baby boom, Ja/25—26; blacks. 
N-D/44—45; college enroll- 
ments, N-D/22—24; college 
graduates, N-D/22-24; genera- 
tion, Je/22, 23, 41; N-D/20-25; 
economic effects, N-D/24—25, 
44; housing demand, N-D/ 
17-19; labor force, N-D/22 

Behavioral demographics, Ap/29 

Blacks, Je/34—35; baby-boom 
generation, N-D/44—45; central 
cities, Je/34, 35; college en- 
rollment, F/13; i 
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ment F/14—16; families, F. 
11-12; income, F/11—12; me- 
dian income, Je/35; migration, 
Je/34, 35; occupational status, 
F/13-15; regional differences, 
Je/34; suburbs, Je/34, 35; teen- 
age unemployment, N-D/44—45 
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Ja/32; F/34, 36 
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41; F/34, %, 38, 39, 40; Ap/30, 
32; S/33-37; publications, $/37 
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Canada, JI-Ag/ 18-23; census, 
Jl—Ag/ 18, 23, 36-39; French 
Canadians, JI—Ag/20—22; 
households, Jl—Ag/18—20; im- 
migration, JlI—Ag/21—23; in- 
come, JlI-Ag/20; labor force, 
Jl-Ag/20; populction concen- 
tration, JI-Ag/20; provinces, 
oag/an 2 Ps 


Census: immigration statistics, 
Mr/19~—2i, 27; projections, Ja/ 


Census Bureau: Data User Ser- 
vices Division, JI—Ag/39, 
Data User Services Officer, 
S$/28-31, 48 

Census, 1980: accuracy, N—-D/ 
28-33; age, Ap/12; “alloca- 
tion” procedure, N-D/30-31; 
analyzers, N—D/33; ancestry 
Mr/47; baby boom, Ap/ 16; 
CENSPAC, Jl—Ag/42—43; cen- 
sus software, J]—Ag/42—43; 


Current Housing Survey, 
Ap/%6-37 

Current Population Survey, F/34; 
Ap/30—35; S/34, 35; subject in- 
dex, My/37-38 


D 








Data Resources, Inc., F/39—40 
Delphi panel, Mr/27-—28 
Demographers, Ja/25-—29 
Demographic profile, O/39—40 
D “es pase 





Ja/11-19 

Demographic trends: effect of 
energy availability on, Je/25— 
31; and federal policy, JI-Ag/ 
28-31; 


Developing nations, Ja/28—29 
E 








Economy: effects of baby-boom 
generation, N—-D/20-22, 25, 44; 
effects of demographic trends, 
F/24, 26-27; effects on house- 
hold formation, O/24—25 

Elderly, Ja/29; Mr/30-31 

Election Data Services, JI—-Ag/27 

Employment statistics, Ap/30, 32, 
33-34 

Energy: conservation, Je/31; 
consumption, Je/40—41; 
demand, effects of 
demographic trends on, 

=. _i___. 


F 





ing, Je/44; p 
editing, N—-D/31-32; data 
products, Ja/42, 44, 46—47; 





N-D/30; enumerators, 


N-D/4-6; families, Ap/15; fam- 


ily statistics, My/20—23; fore- 


casting, Ap/11—17; households, 


Ap/14; householder, My/20-21; 


household income, Ja/42; hous- 


ing Ap/17; income, Ap/16; in- 
come statistics, My/22; local 
review, Ap/44; 0/46; minorities, 
Mr/46—47; migration, Ap/ 12; 
non-response, N—D/32; popula- 
tion growth, Ap/12, 13; tabula- 
tion Ja/42—46, 47; special 
transportation tabulation/Je/ 
47; “substitution” procedure, 
N-D/28, 31-32; transportation 
data, Je/44, 46—47; transporta- 
tion related questions, Je/44— 
46; undercount, 0/46—48; un- 
dercount adjustment, F/18—23, 
46; unmarried couples, My/21, 
22; questionnaire, My/20—24; 
Mr/46—47 

Census, 1985: plans, Ap/2, 5 


Census of Governments, 
JlI-Ag/40 

Central Cities, S/14—21; baby- 
boom generation, S/20-21; 
Census. 1980, S/18, 19, 21; eco- 
nomic development, S/15, 17; 
household size, S/15—16; hous- 
ing, S/14, 16-17; population 
change, S/14-17, 20 

Chilton Research Services, Ja/39 

City-Suburb income gap, S/21 

Cleveland, N—D/37-39; census 
data use, N—D/38; migration, 
N-—D/37, 39; population de- 
cline, N-D/37-38 

Cohabitation, O/42—43 

College graduates: career expec- 
tations, N—D/28—24; earnings, 
N-D/22, 24; supply & demand, 
N-D/23-24 

Commerce Department, Ja/32-33 

Congressional districts, My/25- 
29, 30-32 


Congressional Information Ser- 
vice, My/36—37 

Consumer behavior, Ap/26, 
27-29 

C FE. P Ais 
F/38—41, 42 

Consumer Price Index, F/36, 38; 
$/33, 34, 37 

Consumers, Ja/20, 22-23 

Country of origin, Mr/17—19 

Crime rate, O/32-33 

Crossley Surveys, Inc., Ja/36 





Survey, 





F & S Index of Corporate 
Change, My/38 

Families, My/11—13, 48; divorce 
and separation, My/11-—12, 13, 
48; income sources, My/ 12-13; 
single-parent, My/11—13; size, 
N-D/19; widows and widow- 
ers, My/11, 12, 13 

Federal: budget, J1—Ag/32—35; 
funding, Ja/32—33; revenue 
sharing, JlI-Ag/29—30; statis- 
tics, JI-Ag/2, 46, 47 

Federal Index, My/38 

Federal Statistics Users’ Confer- 
ence, Mr/45 

Federation for American Immi- 
gration Reform, My/44 

Fertility, Ja/11, 12-13; F/2, 4-5 

Find/SVP, My/37-38 

G 


Gallup Organization, Ja/36—37 
Gasoline: central cities, Je/33; 
consumption, Je/30, 32—33; 
household size, Je/32; income, 
Je/32—33; suburbs, Je/33 
Geographic coding: systems, 
Jl-Ag/38; targeting, O/39—41 
Gentrification, S/15—16, 18, 20-21 
Gerrymander, My/27-—28, 30-34 
Government Reports, Abstracts. 
_and Index, My/37_ 


Health care, Ja/29 

Health Statistics, N-D/40-41 

Heating and cooling costs, Je/30 

Households, Ja/15; F/42—44; in- 
come, F/24, 26, 27; projections, 
O/22, 24-25; surveys, Mr/34—35 

Housing, Je/21-—22; characteris- 
tics, Ap/36; demand, N—D/ 
17-19; single-family, N—-D/ 
17-19 
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Illegal aliens, Ja/28; Mr/24, 
26-29; My/44; census enumera- 
tion, My/44 

Immigration, Ja/14, 28; Mr/14, 
16-21, 24-26 
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a: ‘ 
ion 


Service, Mr/26; statistics, Mr/ 

19-21, 27, 28 

Income: Ja/23, 41; F/42—44; dif- 
ferences, My/40—41; measures, 
F/34, 36; median family, My/ 
40-41; per capita, F/27, 36; 
surveys, Mr/33—34 

Index to Current Urban Docu- 

ments, My/36 





Inflation, Je/21-—22, 23 


Internal Revenue Service, 
F/34, % 


Population A ion of 
America, Mr/42; My/38 
Population Index, My/38 
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Labor force. Ja/15—16, 27-28, 
40-41; F/26-27 


Life insurance industry, Mr/11- 
~ A hi Jy, 





Mr/11-13; marketing, Mr/ 
11-13 
Louis Harris and A ts 


Predi Inc., My/38 
Prison: population projections, 
O/33-—H4, 36-37; sentences, 

O/36-37 
Psychographics, Ap/26-29; 
packaged goods, JI-Ag/17 











Ja/ 








Magazine advertising, N—D/46; 
geographic editions, N—D/46; 
zip code demography, N—D/46 

Marketing, Ja/20, 22-23; O/39—41; 
techniques in political elec- 
tions, O/20-21 


Market Opinion Research, Ja/38 
Marital status, O/22 

Media Networks, Inc. N-D/46—47 
Metropolitan areas, Ja/18-19 
Mexico, Mr/24, 26 

Migration, Ja/17—18, 28 
Minorities, Ja/ 16-17 

Mortality, Ja/13—14 





NPD Research, F/40—41 

NTIS, My/37 

National Center for Health Statis 
tics, N-D/42-—43; data collec- 
tion, N—D/42-43; publications, 
N-D/43 

National Commission on Em- 
ployment and Unemployment 
Statistics, $/35, 36 

National Computer Graphics As- 
sociation, Mr/45 

National Crime Survey, O/28-31; 
crime rate, O/28-29; guns, 
O/31; robbery, O/30-31; victims 
of crime, O/28-30 

National Family Opinion, F/40 

National Income and Product Ac- 
counts, F/34, 36 

Neighborhoods, Ap/36—37 

Newspapers: advertisers, F/29, 
30, 31; advertising, N—D/47; 
census, 1980, F/30—31; conflicts 
of interest, F/31; gathering de- 
mographic information, F/ 
29-30; geographic editions, 
N-D/47; market research, 
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